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OBJECTI VE;

To introduce the student to the basics of marketing and its functions as
they are applicable to a Hotel/Mtel or Foodservice Property. Special
enphasis will stress the inportance of packagi ng and pronotion.

TEXT; Marketing Managenent (Tourism |Is Your Business)
Acconmpanyl ng Study Gur de
(Canadi an Hot el - Restaurant - MLean Hunter)

METHOD:

- Readi ng Assignnents

- Video Presentations of Materi al
- Industry Sanples and Handouts
- Case Assignnents

TOPI CS AND MATERI ALS TO COVER;

1) Marketing:

- What is it
- Wiy does it differ in Tourismfromits other applications

2) Situation Analysis;

- \Where, what, when, how and who can supply the information
- Primary, Secondary Data, Designing Custoner Surveys

3) hjectives and Strategies in Marketing:

- Targeting
- Segnent ati on
- Using the proper m x

4) Managi ng Strategy;
- Budget and evaluating results
5) Pricing;

- Hubbart formula for discount and setting prices on mark-up %



6) Progranuning and Packagi ng:
- Devel opi ng/ Pri ci ng/ Types of Packages
7) The Travel Trades

- Wrking with the various types of organizations that nake up
the travel trade

8) Advertising: - Principles of Effective Advertising
9) Brochures and other Sales Support Materials
10) Conpleting the Pronotional M x:

- Direct Selling
- Pronotions

- Publicity

- Staff Training

GOAL: To give the student a basis in Marketing in order to properly
contenpl ate and execute their Graduate Project in Senester 1V

EVALUATI ONS:
- Over the term periodic quizzes and tests will be given,
- Class assignments on chapters or nodules will be narked.

- Case assignnents
- Participation in class discussion and evaluation of industry
mar keti ng strategies and objectives

L]

- Tests - 50%
- Cases - 30%
- Class and Case Participation and
At t endance - 20%
In order to assess the above, attendance will be taken, students nust

have read assigned material to maintain discussion.
Assignments will be marked only when submtted on due dates.
Passing Grade - 60%

Check instructor's tinmetable for any academ c hel p.
Ofice E268 — Extension 332



